ESCOP Science and Technology Committee Meeting
Dallas, Texas

November 15, 2010

Minutes

In attendance:
Bill Ravlin (Chair), Steve Meredith (Vice Chair), Dan Rossi (Exec. Vice-Chair)

The primary focus of the meeting discussion was the distribution of the Science Roadmap.  
Full Report
· Current status

· The report is in the final stages of editing and we should have a “final” copy within a week.

· There was a brief discussion of comment from the ESS meeting on duplication and natural resource issues.  It was decided to leave the current report as is and to attempt to address some of the suggestions in the executive summary and one-pagers

· Hard copy 
· Approximately $20 – 25 per copy

· Limited printing

· Copies per station (1 – 3?)

· NIFA and other agencies

· 1994’s – possibly one to Falcon

· Print-ready pdf

· Links to it on ESCOP, Regional and APLU  web sites

· Include copies of ESS PowerPoint presentations

· Should it be a living document with opportunity form continued input?  If so would need to develop criteria for determining acceptance of changes.
Executive Summary

· The ES will be the primary marketing document

· It will a bi-fold or tri-fold in 4 colors
· Will need to generate estimates of the costs and potential impacts of implementing the Roadmap
Challenge Area One-Pagers

· Should also be professionally designed and 4 color
· Could also develop a folder with pockets for handouts
Budget

· Hard copies are expected to range between $20 and $25 per copy.  We may need approximately $5000 to $10,000 for hard copies.  The estimates of the executive summary, one pagers and folder may be approximately $5,000 each for a total of between $20,000 and $25,000.
· We will raise the issue of whether to seek approval for the budget incrementally at $5,000 from the Executive Committee or for the total from the entire section at the Executive Committee meeting.
Roll-Out

· Will target the BAA-PBD  BAC and CLP, USDA (Roger Beachy and Cathy Woteki)
· However, will need a business plan for the Roadmap.

· Will plan to work with Podesta and Cornerstone for marketing the Roadmap

· Will also suggest that the Committee work with the ESCOP Budget and Legislative and Communications and Marketing Committees for the next steps.
